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Abstract  

When the profiles created in social networks and the content produced are examined, the problem of 

commodification of the subject, especially in sexual identity presentations, draws attention. For this 

reason, in this study, emotions, thoughts, values and situations that cause objectification of people 

were investigated. This research has four aims: to create a conceptual framework regarding the 

sexuality perception of obscene content producers in social media, to investigate the motivations that 

cause people to create obscene content, to identify common points that affect the network preferences 

of content producers and to contribute to the literature on social media studies. For this purpose, case 

analysis method, one of the qualitative research methods, was used. The data were collected from 

social media applications named Instagram, Tender, Twitter by using purposeful criterion sampling 

method. Users who stand out with their sexual identity presentation on these platforms were asked 

questions in four different categories. These categories are users' opinions about the phenomenon of 

sexuality, the reasons for their social network preferences, why they prefer the presentation of sexual 

identity (common goals) and the problems they experience on these platforms. The findings of the 

research are as follows: The phenomenon of sexuality is seen as an escape from real life, freedom, 

pleasure, communication tools and discovery. The reasons why the participants prefer social 

networks are the ease of access, ease of sharing, the fact that these applications carry less risk than in 

real life, and the advantage of control. The common goals of users are economic freedom, recognition 

and self-realization. Problems arising from the presentation of sexual identity are disconnection from 

real life, exclusion, harassment and depression. Our results clearly show that sexual identity 

presentations created through social media applications commodify the individual and individual 

values. We think that our results will contribute to the current literature and will be good ground for 

new research to be conducted. 
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Sanal Cinsel Kimlik Sunumlarında Öznenin Metalaştırılması 

Nurgül ERGÜL GÜVENDİ 1   

Öz  

Sosyal ağlarda oluşturulan profiller ve üretilen içerikler incelendiğinde özellikle cinsel kimlik 

sunumlarında öznenin metalaşması sorunu dikkat çekmektedir. Bu nedenle bu araştırmada 

duygu, düşünce, değer ve kişilerin nesneleşmesine neden olan durumlar araştırılmıştır. 

Araştırmanın dört amacı bulunmaktadır. Sosyal medyada müstehcen içerik üreticilerinin cinsellik 

algısına ilişkin kavramsal bir çerçeve oluşturmak, kişilerin müstehcen içerik oluşturmalarına neden 

olan motivasyonları araştırmak, içerik üreticilerinin ağ tercihlerini etkileyen ortak noktaları 

belirlemek ve sosyal medya çalışmaları ile ilgili literatüre katkı sunmak. Bu amaçla nitel araştırma 

yöntemlerinden vaka analizi yöntemi kullanılmıştır. Veriler Instagram, Tender, Twitter isimli 

sosyal medya uygulamalarından amaçlı ölçüt örnekleme yöntemi kullanılarak toplanmıştır. Bu 

sosyal medya uygulamalarında cinsel kimlik sunumu ile öne öne çıkan kullanıcılara, dört faklı 

kategoride sorular sorulmuştur. Bu kategoriler, kullanıcıların cinsellik olgusu hakkındaki 

görüşleri, sosyal ağ tercihlerinin sebepleri, neden cinsel kimlik sunumunu tercih ettikleri (ortak 

hedefleri) ve bu platformlarda yaşadıkları sorunlardır. Araştırma sonucunda ulaşılan bulgular şu 

şekildedir: Cinsellik olgusu gerçek hayattan kaçış, özgürlük, zevk, iletişim aracı ve keşif olarak 

görülmektedir. Katılımcıların sosyal ağları tercih etme nedenleri, erişim kolaylığı, paylaşım 

kolaylığı, bu uygulamaların gerçek yaşamdakine oranla daha az risk taşıması ve kontrol 

avantajıdır. Kullanıcıların ortak hedefleri ise ekonomik özgürlük, tanınma ve kendini 

gerçekleştirmedir. Cinsel kimlik sunumundan kaynaklanan sorunlar ise gerçek hayattan kopma, 

dışlanma, taciz ve depresyondur. Ulaşılan sonuçlar sosyal medya uygulamaları vasıtası ile 

oluşturulan cinsel kimlik sunumlarının birey ve bireye ait değerleri metalaştırdığını açıkça 

göstermektedir. Ulaşılan bulguların bundan sonraki çalışmalarda ilgili literatüre katkı sunacağı 

düşünülmektedir.  
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Metalaştırılması, Sosyal Medya  
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Introduction 

Identity is a concept that is defined in different ways in different areas and covers the 

physical, cognitive and social development processes of the individual. Basically, it is 

defined as an individual's answer to the question “who am I”. Identity has two basic 

components: discovery and development process (Ericson, 1968). According to Erikson, 

the discovery process is the adolescence process. According to Arnett, identity 

discovery continues through adulthood (Arnett, 2000, p. 469-480). Individual identity is 

developed in three different areas in adulthood: work, love and worldview (Arnett, 

2000, p. 469-480). Berzonsky proposed three types of identity styles: knowledge-

oriented, norm-oriented, and avoidance-oriented (Berzonsky, 1992, p. 112-215). It is 

emphasized that information-oriented individuals consider many alternatives, norm-

oriented individuals tend to conform to the expectations of society and family, and 

avoidance-oriented individuals prefer to avoid decisions about identity (Berzonsky, 

1992, p. 112-215). The common point of these approaches is the question of how identity 

is formed. Identity formation is based on two basic approaches, the subjectivist and the 

objectivist approach. According to the subjectivist approach, identity is a true self 

(essence) that is consistent and more or less the same throughout life. This approach has 

been criticized for giving importance to the internal structure of the organism and 

ignoring its external environment and changes (Doğan, 2000, p. 21). According to the 

objectivist approach, identity is the integrity, consistency and continuity resulting from 

the interaction and communication of the organism with its entire external environment 

as well as its internal dynamics (Marshall, 2000, p. 9-12). According to Smith (2002, p. 

139), the elements that make up identity are family, gender, class, religion, ethnicity and 

nation. These identities may change according to time and circumstances. The 

interaction of the person with the external environment is important in collective 

identities (Aşkın, 2007). For this reason, the age, society, values and personal needs of a 

person are the main variables that determine the formation of identity. Individual 

identity formation depends on interpersonal relations, and collective identity formation 

depends on intergroup relations (Bilgin 2007, p. 14). According to identity theories, the 

person treats himself/herself as an object and is in relation to other social categories 

(Aşkın, 2007). According to structuralism and poststructuralism, the formation of 

identity depends on language and representation. Michel Foucault (2003, p. 46-59) 

draws attention to the importance of discourse as well as language and representation 

in identity formation. According to Foucault, what constitutes the subject and its 

experience is discourse and objectification takes place in three ways. These are general 

grammar-philology, practical objectification and self-objectification. According to the 

self-objectification approach, the subject is constructed with body and identity features. 

What builds is the institutions of the age, the discourses of these institutions and the 

power relations (Foucault, 2003, p. 49-56). In general, identity formation and sexual 

identity formation, which is one of the important elements of identity, is complex and 

multi-component. Identity formation occurs as a result of the interaction of factors such 

as the individual's age, cultural environment, idioms and social interactions. Gender 

identity formation is related to how an individual defines his/her own gender. This 

includes elements such as biological gender, sexual orientation and gender. Personal 

experiences, cultural experiences, psychological differences and cultural differences are 

very important for the formation of general and sexual identity (Golombok et all. 2008; 

Cohen Kettenis and Gooren 1999; Zucker 2002). According to the discursive approach, 
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one of the important tools of identity formation is symbols and narrative (Özdemir, 

2010, p. 18-19). In this construction process, the role of media and media tools is very 

important in terms of cultural and sociological impact. According to Baudrillard, media 

transforms individuals into objects of production. These individuals, designed by the 

media, are expressed as the commodification of the subject (Baudrillard, 2018). Media 

tools cause sociological changes on a national and global scale. These changes are image 

and representation, identification, social pressure, gender roles and reinforcement of 

common stereotypes. Recent research on public online communication shows that at 

least one in ten teens is involved in sexual self-presentation on social networking sites 

(Hall, West ve McIntyre, 2012, p. 76). Sexual behaviors can be shaped by many factors 

such as biological, social, psychological, cultural, political, economic and legality (Öz 

and Kısa, 2023). In addition, reasons such as attracting attention, communication, 

archiving, entertainment (Sung et al., 2016), self-affirmation, belonging and 

documentation are also effective in determining sexual behaviors (Etgar-Ami and chai-

Hamburger, 2017; Seidman, 2013). The way people express their sexual preferences is 

one of the ways of presenting themselves. Self-presentation is actually an effort to 

control the impression one gives to others (Goffman, 2014, p. 33-59). Studies on self-

presentation show that individuals perform these behaviors by taking on some roles 

and using social masks (Goffman, 2014, p. 56). Self-presentation strategies, on the other 

hand, refer to the reasons and ways of expressing information about oneself to others 

(Schwenker, 2003, p. 98). Self-presentation includes all behaviors that produce and 

maintain the desired self-image and motivation to manipulate the self-perception of 

others (Leary and Kowalski, 1990). According to the theory of self-perception (Bem, 

1972, p. 67), the willingness of young people to share explicit photos on social networks 

and to participate in sexual messaging is closely related. According to this theory, 

people form an opinion about themselves and their behavior by observing themselves 

from the viewer's point of view (Bem, 1972, p. 8). As a result, when people present 

certain traits to others, these traits become more apparent to them and the likelihood 

that future behavior will be formed accordingly increases (Schlenker et al., 1994). Such 

motivations are associated with personality traits such as conscience, emotional 

stability, openness to experience, self-esteem (Etgar-Ami and chai-Hamburger, 2017; 

Seidman, 2013), and narcissism (Reed et al., 2018; Sung et al., 2016). One of the 

prominent elements in the identification and presentation process of individuals is the 

phenomenon of sexual identity. Social media applications where sexual content is 

widely shared are very important in terms of identity presentations. These applications 

are preferred because of their possibilities such as allowing people to be visible, creating 

the desired profile, and having unlimited interaction with others. The main point that 

makes social networks and the sexual identity presentations created in these networks 

important is that individuals present themselves as commodities in these networks 

(Debord, 1990, p. 13-17; Veblen, 2015). The most important point that draws attention to 

the problem of commodification is that the subject presents himself/herself as a 

parameter of change. “A commodity is an external object, something that satisfies 

human needs with its properties” (Marx, 2011, p. 49). Commodification, on the other 

hand, is the acquisition of a market (exchange) value for services, products, people or 

relationships that had no market value before. Commodification, the main criticism of 

Karl Marx's commodity theory, is the objectification of things for the purposes of the 

capitalist system (Marx, 2003). According to this approach, at the end of the 
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objectification process, commodities change their initial value and status. This change is 

called exchange value. According to Marx, the reason why commodities become fetish 

is that the basic quality of things is changed and gains an objective character. For 

Vincent, commodification is a secret social contract that transforms everything into a 

commodity to be bought and sold (Vincent, 2003). The most important result of this 

situation is the transformation of life, including human beings, into a commodity that 

can be bought and sold. Lukacs expands the framework of commodity fetishism and 

states that commodification is transformed into exchange value in all fields such as 

human, culture, art (Lukacs, 2006). The commodity has two separate qualities as use 

value and exchange value. For this reason, commodity is distinguished from utility, 

usefulness, use and exchange values. The distinction between exchange value and use 

value has led to the loss of originality and qualities (Marx, 2011). What qualities are 

destroyed? Is it only the qualities that are destroyed or is it the person himself/herself? 

These questions formed the main motivation of the research. This study has four aims: 

(a) investigating sexuality perceptions of people who produce obscene content on social 

media (b) investigating the motivations that cause people to create obscene content (c) 

investigation of the reasons affecting the network preferences of content producers (d) 

contributing to the current literature on identity presentation and social media studies. 

For these purposes, the relevant literature is included in the first part of the study. In the 

second part of the research (case study), open-ended questions asked to content 

producers were classified using semi-structured interview forms. In the third part, the 

findings were analyzed, and in the fourth and last part, the results were evaluated. 

Sexual Identity  

The gender characteristics of the individual and the whole personality are a whole, so 

the phenomenon of gender cannot be considered independently of the individual's 

personal characteristics. Gender identity is the identification of oneself with a specific 

biological gender. The term “sexual identity” was first used by Hooker and Stoller in 

the 1960s (Zucker, 2005, p. 65). Stoller (1964, p. 13) defined a child's basic belief that they 

belong to a gender as gender identity. Gender identity is the way an individual 

perceives and identifies with those with whom they feel romantic and sexually attracted 

(Reiter, 1989). Social gender is the determination of the gender roles of boys and girls by 

society. The basic features that determine gender roles such as privileges and limitations 

are determined according to the common acceptances of societies such as belief and 

tradition. The main difference of gender from sexual identity is that gender roles are 

classified according to social and psychological characteristics, unlike biological sex. In 

social gender, gender roles are determined as socio-culturally. Gender identity, once 

considered a dual demographic, is now recognized as a complex combination of male 

and female identities (Holt and Ellis, 1998, p. 66). In gender identity, the person does not 

have to be biologically male or female (Fraser, 2008, p. 22). In contrast, traditional 

gender norms are social constructs, so they change over time (Edwards and Jones, 2009, 

p. 51). Body and gender perceptions have changed with the effect of the period and 

cultural conditions. Transformations such as rationalism, modernity, and the medical 

revolution are some periods in which these changes are clearly seen (Öztürk, 2012, p. 1). 

These changes have been shaped by philosophical, social, political and ideological 

factors. Discussions about body and gender characteristics are based on gender roles, 

gender, gender inequalities and ideological differences. The presentation of sexual 

identity expresses the gender of the individual, how he/she expresses this gender and 
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how he/she behaves in society. This presentation includes the process of finding the 

balance between an individual's sexual identity and social expectations (Vatandaş, 

2007). One of the important distinctions in this regard is the difference between the 

concepts of self and identity. The self is the potential wholeness that the human mind 

has shaped by social experiences. Identity, on the other hand, is the reflection of this 

socially shaped potential to the outside world with a conscious awareness (Kurtkan, 

1982, p. 151). Therefore, individual identity depends on the presence of the other 

person. According to Goffman's Self-Presentation Theory, individuals try to influence 

the people they interact with and to control their impressions of themselves (Goffman, 

2009). According to Mead's Theory of the Self, this results in the individual becoming an 

object in social life (Mead, 1972). In Rogers' Phenomenological Theory of Self, the 

individual is at the center of his/her own world  (Rogers, 1902/1987). According to the 

Mirror Self Theory, it is the individual's view of himself/herself and his/her perception 

of how others see themselves, which determines the self-views of individuals (Cooley, 

1902). According to Self-Perception Theory, when a game (action) is rewarded, it turns 

into behavior. According to the theory, this is an overjustification. According to the 

theory, people perform their actions because they like it (intrinsic motivation) or 

because they get rewards in return (extrinsic motivation). If an individual does 

something because he or she likes it and is rewarded in return, that action becomes an 

overly justified action (Bem, 1965/1972). Theories that deal with human actions in the 

context of 'self-presentation' are as follows: Self-Explanation, Dramaturgy, Self-

Ascension Theory, Self-Expression and Image Theory. According to the Self-

Explanation Theory, people act to confirm their positive or negative opinions (Deci and 

Ryan, 1985). According to Dramaturgy Theory, people think in terms of staging their 

interactions and relationships in social life. According to this theory, there are two 

different role classifications: what others see and what they see (Goffman, 1959). 

According to Self-Ascension Theory, people try to bring their positive features to the 

forefront in their relationships and try to minimize their negative features. According to 

this approach, the purpose of individuals is to gain the appreciation of others (Taylor, 

1989). According to Self-Expression Theory, people believe that by sharing their 

emotional, private secrets with other people, they will create a positive impression 

(Altman and Taylor, 1973). According to Image Management Theory, people aim to 

create a positive impression on other people in their relationships. According to the 

theory, behavior is determined by how people want to be seen to others (Goffman, 

1959). All these approaches are very important in terms of how people's self-perceptions 

are formed, revealing the factors that determine their attitudes and behaviors, and 

determining the effects of individual and social factors. These theories are very 

important for understanding the situations that cause people to commodify themselves, 

which is the main motivation of the research. For this reason, the reasons for presenting 

sexuality as a pure identity, the meanings attributed to the phenomenon of sexuality, 

the preferred social networks and the situations caused by these behaviors have been 

investigated within the scope of self-presentation theories that include psychological 

and sociological foundations. 

Production of Sexually Implicit Content in Social Media 

Gender identity is not visible or obvious in nature and can be shared or hidden in a 

variety of social settings. Sharing or not sharing a sexual identity depends on a 
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particular social situation or a particular person drawing attention to their identity 

(Doan and Mize, 2020, p. 11). Social networks allow the realization of purposes such as 

attracting attention, displaying oneself, and gaining appreciation. When people use 

social media platforms, they create "digital beacons" of their activity and identity 

(Hepekiz, 2019). These digital beacons offer a unique opportunity to analyze how, in the 

social context, they manage and disclose information about their lives, including their 

sexuality (Haimson and Hoffman, 2016, p. 55). In a place like the United States, 

sexuality is a central part of people's identities, influencing their worldview, life 

experience, and environment (Schnabel, 2018). People express their sexual identity 

online as digital social media often become key areas for self-expression and impression 

management. While online spaces were once more personal social spaces, they are 

increasingly integrated with offline social spaces (Boyd 2014; Jurgenson, 2011; Orne, 

2017). Research into the impulsive use of internet pornography as a subfield of 

hypersexuality has become the focus of empirical research in recent years (Carol et al., 

2008; Doring, 2009; Griffiths, 2012). The use of Internet pornography has become 

increasingly popular in Western culture (Caroll et al., 2008; Doring, 2009; Griffiths, 

2012). Parallel to this increase, there has been a dramatic increase in the problematic use 

of internet pornography (Carol et al., 2008; Manning, 2006; Owens et al., 2012). CPUI 

has examined internet pornography use in three areas: (a) patterns of addiction 

associated with internet pornography use (b) feelings of guilt associated with internet 

pornography use (c) online social sexual behavior. Although the initial analyzes of the 

inventory were promising, the inventory was long (consisting of 32 items) and had not 

been tested with other measures of psychological performance. The Pornography 

Consumption Inventory (Reid et al., 2010) analyzes pornography use motivations and 

this inventory provides a model. There are many valuable tools that measure 

hypersexuality, online behavior, and attitudes towards pornography. However, content 

producers have different sources of motivation for the goals and results they want to 

achieve. Another important question is why sexual content producers prefer different 

social platforms. For this reason, it is necessary to investigate the meaning that sexual 

content producers attribute to the phenomenon of sexuality, the sources of motivation 

and the reasons for choosing the platform, to explain the causal relationships associated 

with the formation of sexual identity. 

Methodology  

The study examines the question of what active social media users think about the 

phenomenon of sexuality and production of sexual content by using the case study 

pattern, which is one of qualitative research methods. Qualitative research is analysis of 

findings regarding social events and phenomena. Case study is a type of qualitative 

research where the researcher extensively analyzes a case or a few cases and presents 

themes associated with these cases (Creswell, Hanson, Clark Plano, Morales, 2007). The 

study group of our research consists of 30 social media content producers who actively 

produce sexual content in social media. 11 of these content producers use Instagram, 10 

use Tinder and 9 use Twitter. Out of 11 Instagram content producers, 8 are women and 

3 are men; out of 10 Tinder content producers, 9 are women and 1 is man; and out of 9 

Twitter content producers, 2 are women and 7 are men. The participants were 

determined from social media platform (nonrandom sampling) using the purposive 

sampling method by considering the criterion sampling criteria. Criterion sampling is 
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selection of the sample from individuals, incidents or objects that have specific features 

regarding the issue. 

Data Collection and Sample  

Data was collected using semi-structured interview forms. The questions in the 

interview form were determined using related literature research and scales. The form 

does not contain questions that include personal data, except age, because the research 

topic is within the scope of personal privacy. The questions in the interview form are as 

follows: 

In your opinion, what is Sexuality? 

“Why do you prefer virtual applications instead of real sexuality?” 

“Why do you prefer this platform to produce content?” 

“What are the goals you want to attain in your contents?” 

“Does production of sexual content have any negative effects on you? If yes, please 

describe.” 

Analysis of Data 

Questions related to the phenomenon of virtual sexuality in the semi-structured 

interview forms consist of various themes. These themes are coded as sexuality 

perception, selection of the platform, goals that are targeted, and positive and negative 

outputs. The coded responses were interpreted using the content analysis method. 

Content analysis ensures that a. the judgements presented by the researcher are 

considered as a scientific report b. in the light of explicitly formulated rules c. to classify 

signs and b. assert which judgements these signs contain (Janis, 1949, s. 425). Content 

analysis is the impartial, systematic, and qualitative definition of the presented content 

of communication (Berelson, 1952, s. 17). We envisage to make an impartial, systematic, 

and qualitative definition of any symbolic behavior by using “content analysis” and 

“coding” interchangeably (Cartwright, 1953, s. 421). In the first part of the analysis, raw 

data was classified based on common themes that were determined. In the second part, 

irrelevant responses that did not fit the themes were taken out of the coding pool. In the 

third part, the intersection sets of obtained findings were determined and interpreted 

using the inductive method. In the last part, data was presented by taking into 

consideration the frequency, citation selection, variety, and extreme sample criteria 

(Carley, 1993). 

Table 1. Opinions on the Definition of Sexuality 

 

Categories 

 

f 

Escape 10 

Freedom  7 

Pleasure – Satisfaction  6 

Building relations with the 

opposite sex 

5 

Self-exploration – Curiosity 2 
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It is seen in Table 1 that content producers define sexuality as an escape from the 

problems of real life (f=12). Sexuality is perceived as a form of freedom (f=7). Virtual sex 

is characterized as a tool of pleasure and satisfaction (f=6). In addition, it is thought that 

sexuality is influential in establishing communication with the opposite sex (f=5) and 

that subjects associated with sexual experience are influential in self-discovery (f=2).  

Some of the responses by content producers regarding the findings are as follows: 

Content Creator 9. Sexuality: For me, sexuality is a free and personal experience that 

does not include third parties and pressure. It is an experience where I feel good, create 

unrestricted communication with my partner and get away from daily issues and 

problems. 

Content Creator 13. Sexuality: Sexual experience involves experiences where limits are 

removed, where I meet people from various cultures, beliefs, and lifestyles, where I 

express myself better, where I am not judged, and where I constantly learn new things 

and take pleasure. 

Table 2. Reasons for Production of Virtual Sexual Content 

 

Categories 

 

f 

Convenience of access and 

control 

13 

Having less Risks  7 

Being more profitable  6 

Lack of restrictions  4 

According to Table 2, sharing of sexually explicit content in virtual platforms is 

preferred for: Convenience of access to the target audience and convenience of control 

(f=13), having less risks compared to real experience (f=7), having higher level of 

financial and emotional satisfaction (f=6), having a larger area of freedom compared to 

real sexual experience (f=4). 

Content Creator 11. Its facilities finding a partner suitable for my sexual preferences. I 

have the option to choose someone who is suitable to me, someone that like out of 

thousands of people. In social platforms, I do not worry about the risk of physical 

violence and being harassed afterwards unlike in real sex. I shoot and share my videos 

whenever I want. Everything is in my control, and it offers more financial gain based on 

being watched and liked.  

Content Creator 2. I am the one who decides what to do and who to do it with. I can 

block disturbing followers. I keep earning money as my posts are viewed over time. I 

can decide with whom I will conduct sexual acts. Afterwards, I can easily reach people 

that I want. If I want to see my close followers, I earn more income by opening webcam 

privately or meeting their private demands. 

Table 3. Reasons for Selection of social media Tools 

Platform Categories f 

All (30) Convenience of Access to Target Audience 13 

Instagram (11) Convenience of accessing and sharing content 7 
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Tender (10) Applications based on the type of posts 7 

Twitter (9) Opportunity to analyze the target audience 3 

 

According to Table 3, the platforms preferred by the content producers vary based on 

their convenience to access the audience in accordance with the targeted features (f=13), 

offering the chance to share visual and instant content (f=7), providing features in line 

with the content of the shared posts (f=7), and giving the opportunity to analyze the 

target audience (f=3). 

Some statements from content producers regarding the findings: 

Content Creator 1. I can share my videos on Tinder whenever I want. If I want to share 

content, I can submit it only for those who want it. I can easily learn about what my 

followers want and what they like and produce content accordingly.  

Content Creator 19. The reels video in Instagram is an amazing feature for my long 

posts. During the day, I arouse interest with short stories and have live chat with my 

followers when I want. It allows me to permanently share my favorite photos as posts 

and my liked recordings as reels video. I can analyze my most viewed posts and gain 

more views by adding them to my featured stories. 

Content Creator 30. I think Twitter consists of more educated and tolerant people 

compared to other social media tools. Sexuality does not consist of visual contents such 

as photos and videos. It is possible to share small sex stories, fantasies, dreams and find 

people who are into them. I can create hashtags in my interest areas and meet my 

followers. 

Table 4. Opinions on the Goal of Virtual Sexuality 

 

Categories 

 

f 

Financial Freedom – Income 15 

Recognition – Increasing the 

Target Audience 

10 

Indirect Gains (Being 

Validated Personal 

Satisfaction) 

5 

 

According to Table 4, virtual sexuality is preferred as it provides more financial income 

(f=23), increases the chances of being a celebrity in this field and increasing the target 

audience (f=28), offers indirect gains, helps build different relationships and 

connections, and provides personal satisfaction (f=12) 

Some statements from content producers regarding the findings: 

Content Creator 4. I make good money and my network is getting larger. 

Content Creator 14. My self-confidence has increased, and I have met people with 

mutual interests. Then, I started to have fun and earn money from this, which is great.  
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Table 5. Opinions of the Participants on the Negative Results of the Production of 

Sexually Explicit Content 

 

Categories 

 

f 

Detachment from real life 

unsociability 

15 

Exclusion from family and social 

circle 

6 

Being subject to public defamation, 

harassment 

5 

Mental fatigue – depression 4 

 

According to Table 5, production of virtual sexually explicit content causes detachment 

from real life (f=15), exclusion from the family and social circle (f=6), being subject to 

severe verbal harassment (f=5), mental fatigue and depression (f=4).  

Some statements from content producers regarding the findings: 

Content Creator 5: After a while, I constantly wanted to try new things in front of the 

camera. I always kept track of how many likes my posts received and how much I was 

viewed. People both followed me and insulted me. Some of the people who like my 

videos also keep sending me harassment messages.  

Content Creator 22: A while after I opened this account, my family decided to stop 

seeing me. I started to have communication problems with my close friends. While 

some of the people I know orally insulted me, some people physically harassed me. I 

feel overwhelmed as I need to update my account constantly.  

Content Creator 17: Being involved in sexuality all the time is exhausting as much as it 

is fun. After a while, it has become very difficult to check posts and reply to the 

audience. I am used to being harassed by people I do not know; but it demoralizes me 

to get negative reactions from my close friends.  

Result 

We had four objectives in this research:  

(a) To create a conceptual framework for sexual content producers' perception of 

sexuality.  

(b) To help explain the motivation for creating sexual content and to combine 

psychological literature and social theories within this framework. 

(c) Identify common dynamics that influence content creators' social networking 

choices. 

(d) To identify the negative experiences of content producers and to investigate the 

dynamics that lead to the instrumentalization of facts. 

(a) In order to create a conceptual framework for sexual content producers' perception 

of sexuality, participants were asked for their views on the phenomenon of sexuality. 
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“What is sexuality to you?” The answers given to the question are escape from real life 

(f10), freedom (f7), pleasure (f6), active communication (f5) and discovery-curiosity (f2). 

According to the findings, the phenomenon of sexuality is characterized as escape from 

real life, freedom and a form of communication. With the interaction of new media 

tools, the phenomenon of sexuality has started to be seen as a lifestyle (object) that 

offers indirect gains rather than an individual pleasure area (pleasure itself). The 

findings show that new media extensions change the perception of sexuality and 

confirm that a new conceptual framework should be created. 

(b) The following questions were asked to help explain the motivations for creating 

sexual content and to combine psychological literature with social theories in this 

context. 

1. “Why do you prefer virtual apps over real sexuality?” 

Reasons for preferring virtual environments for sexual content: Ease of access (f13), low 

risk level (f7), economic advantages (f6), less restrictions (f4). 

2. “What are the goals you want to achieve in your content?” 

The reasons for the participants to form sexual identity are economic freedom (f15), 

recognition (f10) and indirect advantages-personal satisfaction (f5). 

1. These channels are preferred because of their ease of access and control to the target 

audience, less risk compared to real experience, higher level of economic and emotional 

satisfaction, and a wider area of freedom compared to real sexual experience. 

2. The objectives aimed with the presentation of sexual identity are as follows: More 

economic income, recognition and advantages related to the target audience, indirect 

gains such as admiration, approval and personal satisfaction, giving the opportunity to 

establish different relationships and connections. According to the findings, economic, 

psychological and cultural motivation sources come to the fore in the formation of 

sexual identity. The common denominator of these motivations is the economic and 

sociocultural contributions of the created sexual identities. 

(a) The following questions were asked to the participants in order to identify the 

common motivational sources that affect the social networking preferences of content 

producers. 

“Why do you prefer this platform to produce content?” 

Platform selection criteria: Ease of access to the target audience (f13), sharing options 

(f7), availability of appropriate applications (f7), control advantage (f3). 

When the participants were asked why and which social networks they prefer, they 

were asked to use Instagram, Tender, Twitter, etc. They responded by presenting 

features according to the content of the posts and providing the opportunity to analyze 

the target audience. The common point of the participants in the selection of social 

networks was stated as the ease of access to the target audience. 

(a) Identifying the common negative experiences faced by virtual gender identity 

producers and investigating the dynamics that lead to the instrumentalization of 

phenomena. 
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It is stated that the production of content based on sexual identity causes problems such 

as disconnection from real life (f15), exclusion (f6), harassment (f5) and depression (f4). 

Recommendations and Discussion 

According to the results of the research, sexuality and the body are perceived as a tool 

for those who produce sexual content in social networks. According to psychological 

theories of self-presentation, people feel the need to create a positive self-image in the 

eyes of other people. For some people, this desire causes the person to present 

himself/herself as an object of display. According to psychological theories, the main 

reason for presenting oneself as a commodity is the need for validation. Personal 

sources of motivation are associated with the satisfaction experienced when such needs 

are met. According to the social theories developed on this subject, situations such as 

exhibition and self-presentation are social phenomena. In other words, while a person 

needs a community to present himself/herself, at the same time, he/she surrenders 

his/her individuality to the eyes of others with his/her private features in the social 

structure. The results we have reached have shown that the main reasons for using 

identities and bodies, which people commodify with their own will, are economic 

expectations. This situation shows that, contrary to psychological approaches, behaviors 

are not performed with the aim of psychological satisfaction, but with the expectation of 

economic welfare. Although economic welfare may be seen as psychological 

satisfaction, this does not change the fact that identities and bodies are used as tools for 

some purposes. In this case, economic gains (expectations) appear as a new and 

important parameter in identity formation. According to the results, individuals see 

sexual life and personal characteristics (body), which are among the most private areas, 

as a means of change. The main reason for this situation is economic expectations rather 

than psychological satisfaction. On the basis of making oneself a tool and legitimizing 

this situation, there is recognition, economic gain expected as a result of recognition, 

and the belief that life satisfaction will increase as a result of this gain. One of the most 

important results of the research is that sexuality is no longer an individual experience 

and the body is used as a change parameter against economic gains. Violation of 

respect, which is defined as knowing one's place in social life and acting accordingly, is 

a violation of fundamental rights. For Kant, who associates respect with the dignity of 

the person, this situation is violation of rights, disrespect and ultimately lack of dignity. 

In that case, the disrespect that a person has made to his or her autonomous existence, 

to the qualities that make this existence special, is not only a violation of rights, but also 

a matter of dignity. In this research, some situations that cause people to commodify 

themselves are examined in the context of platforms (social networks) that enable this. 

At the same time, the expansion of these contexts, which constitute the research 

constraints, the reasons for material gains to override moral values, identity, dignity 

problems, psychological, sociological and philosophical foundations should be 

investigated comprehensively. What are the situations that cause the individual to 

present himself/herself as a sexual object and the human body to be used as a marketing 

tool outside of social networks? Is there a relationship between the environments in 

which these behaviors are exhibited and the way they are exhibited and the people 

exhibiting them? What are the relations of these situations with facts such as personality 

and dignity? We think that the investigation of these questions, which constitute the 

limitations of this study, can contribute to the relevant literature in future. 
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